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“|]T°’S ALWAYS THE
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US LATER”

Publishing Literary Self-Socioanalyses
in Brazil
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Given the determinants of publishing
strategies, investigating the diffusion of
self-socioanalyses reveals at the outset
an unequal capacity of different pu-
blishing houses, as well as different
countries, to import and export. The in-
ternational circulation of Annie Ernaux’s
work was “doubtless facilitated by the
prestige of being published by Gallimard”
(Hugeny-Léger, 2025, p. 3), which publi-
shed 18 of her books in France and
counts among the publishers with the
greatest power of consecration demons-
trated by their ability to export their
authors (Sapiro, 2024, p. 40). It was,
however, on the recommendation of the
British publisher Fitzcarraldo, during the
Frankfurt and London book fairs, that the
Brazilian publishing house Fosforo de-

! Interview with one of the founders of Fésforo
(11/03 /2026).

2 Interview with one of the founders of Todavia
(19/03/2026). The Wylie Edition took the French
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cided to translate her work at the turn of
the 2020s (Interview I').

Similarly, Edouard Louis, another French
author associated with this literary
genre, only became a publishing pheno-
menon in Brazil after being published by
Todavia in 2023, following the direct
intervention of his Anglo-American lite-
rary agency, Wylie:

“When it reaches us, it’s already, in a
certain way, filtered through a certain
echo in Europe. It's always the same, it
comes to us later. [...] Our daily work is
always in contact with literary agents
based in England, in the United States,
less in France [...] The case of Edouard
Louis, in particular [...], his agent is
among the most powerful in the world
[-..] And Annie Ernaux arrived by the
same route [...] through a kind of British
filter, in reality, via Fitzcarraldo, a small
English publishing house that has in
these last few years published some very
high level literary authors; it is through
the English language that it began to
resonate internationally ; it is rare that
something comes directly from France.”
(Interview II?).

Given that this literary form is predo-
minant in rich, industrialized countries
(Lammers and Twellmann, 2021), this
text presents the preliminary findings of

writer from the Spanish publishing house
Tusquets, who had published him in Brazil since
2018, due to a poor critical reception and
insufficient sales.
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recently initiated research on the pu-
blication of literary self-socioanalyses in
the context of a country like Brazil: a
former Portuguese colony and the last
western nation to abolish slavery (1888).
This research is based on interviews with
publishers responsible for the import,
and, since 2023, for the domestic pro-
duction of this literature, as well as on
documentary analysis (promotional ma-
terials and press clippings).

A gamble on newcomers already rich in
assets

In discussing new trends in literary
production, Pierre Bourdieu (1999)
observes that newcomers, by their very
existence and the competition they in-
troduce, threaten the established literary
order. If this is the case, what has been
described in France as a significant
media and publishing interest in narra-
tives of transfuges de classe (Véron and
Abiven, 2024) has now arrived in Brazil,
with critical and public acclaim, through
three new publishing houses established
over the past decade: Todavia (2016),
Ayiné (2017), and Fosforo (2021).

Despite the lack of seniority, this central
component of a publishing house’s sym-
bolic capital is offset by other crucial
assets, such as the influence of the
catalog, which can be measured by the
number of established writers and Nobel
Prize winners it represents (Bourdieu,
1999, p. 4). Indeed, Fosforo published, in
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the very year of its founding in 2021, La
Place [A Man’s Place] by Annie Ernaux,
which was awarded the Nobel Prize by
the Swedish Academy the following year.
And the position of this 22 employees
publishing house is defined by its
possession of other significant re-
sources, such as the presence, among its
co-founders, of the widow of the editor-
in-chief of Folha de S. Paulo, Brazil's
largest newspaper. In 2017, she launched,
in partnership with a former journalist
from Folha de S. Paulo, the magazine
Quatro cinco um, dedicated to book
reviews. Both have organized several
editions of the Paraty International
Literary Festival (FLIP), one of the leading
instances of literary consecration in
contemporary Brazil, which welcomed
Annie Ernaux as its guest of honor in
2022. Finally, in 2020, this same co-
founder established the Megafauna
bookstore, located within the Copan
Building (1966), one of Sao Paulo’s
architectural landmarks designed by
Oscar Niemeyer, Brazil's most interna-
tionally renowned architect. In 2025, a
new branch of the bookstore opened in
another iconic building of Brazilian
modernism: the Teatro Cultura Artistica
(1942), designed by the Italian-Brazilian
architect Rino Levi, featuring an artistic
fresco by Di Cavalcanti [Figure 1]. Thus,
the history of Fosforo merges with that
of other instances dedicated to pro-
moting authors and books.
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Figure 1I: Megafauna Bookstore at the Teatro Cultura
Artistica (Sao Paulo). Source:
https://www.livrariamegatauna.com.br /sobre-a-

livraria/.

Like Annie Ernaux’s Brazilian publisher,
Todavia, a mid-sized publishing house
(34 employees) that has been publishing
Edouard Louis’'s books since 2023, has
also predicted Nobel Prize winners in its
catalog, specifically two: Polish author
Olga Tokarczuk (2018) and South Korean
author Han Kang (2024). In 2020, after
only four years in business, it already
ranked second among publishing houses
in terms of the number of its authors
nominated for the Jabuti Prize (Amado,
2020), one of the country’s most presti-
gious trailing only
Companhia das Letras, one of Brazil's
largest publishing groups, which com-
bines symbolic capital with commercial
power, and from which all of 7odavia's
founders hail, with the exception of the
son of the chairman of one of Latin
America’s largest financial institutions,

literary awards,

% Interview with one of the founders of Ayiné
(16,/03 /2026).
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Itatsa, the publishing house’s main
investor at its founding (Maia, 2017).

In this context, Didier Eribon’s publisher,
Ayiné, most closely resembles the ideal-
typical condition of recent, small-scale
publishing houses (8 employees), with
limited economic capital and almost no
institutionally recognized symbolic
capital (Bourdieu, 1999, p. 11). Reluctant
to attend the London and Frankfurt book
fairs, the editor, who came across
Eribon’s book by his own means rather
than through recommendations from
literary agents, foreign publishers, or
scouts, observes: “Sometimes, to sell a
book, they tell you, ‘Oh, this book was
published by this or that publishing
house. Us, we've never paid attention to
that. It’s an advantage for us that.. we
speak many languages. We read many
languages’ (Interview III°). Founded
thanks to the personal inheritance of a
young Brazilian - the only editor who
comes neither from the publishing world
nor from Sao Paulo, who has been living
in Venice for over twenty years - and to
the investment in euros from an Italian
co-founder (and his former professor),
this publishing house derives one of its
key strengths from its special relation-
ship with Italy: “/n our case, since we're
in Venice, there’s this positive side,
perhaps, that there are many bookstores
[...] The two best ones sell almost


https://www.livrariamegafauna.com.br/sobre-a-livraria/
https://www.livrariamegafauna.com.br/sobre-a-livraria/
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exclusively books from independent
publishers.”

By way of comparison, while the author
of Retour 4 Reims [Returning to Reims]
has reportedly sold around 8,000 copies
since 2020, placing him third in Ayiné’s
catalog in terms of sales (“Eribon is
bigger than the publishing house”
Interview I1T), Edouard Louis, published
by Todavia three years later, already
counts 155,000 copies, making him the
publisher’s second most selling author
and Brazil the second-largest market,
after France, for his bestsellers. Despite
this, the Venice based publisher, which
stands out for publishing comparatively
few translations from English (even
though it publishes more translations
than any other), enjoys a certain prestige
among critics and booksellers, notably
thanks to its “off the beaten path catalog”
(Meirelles, 2018), focused on Italian and
Eastern European authors, such as
Joseph Brodsky and Wistawa
Szymborska, winners of the Nobel Prize
in Literature in 1987 and 1996.

This emblematic prize of the unification
of the international literary scene
(Casanova, 2008) demonstrates its quasi-
universal recognition when, by awarding
it to Annie Ernaux in 2022, it conside-
rably reduces the time lag previously ob-
served in the publication of her work in
Brazil, which extends to the works of the
entire line valued by the prize (Table 1).
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The characterization of the publishing
houses of Annie Ernaux, Edouard Louis,
and Didier Eribon suggests that the
financial resources at their disposal,
particularly in the case of the first two,
do not necessarily place them in the
most heteronomous segment of the
Brazilian publishing landscape. This is
evidenced by the absence of their titles
from the list of the top twenty bestsellers
of 2025 (Sobota, 2026), as well as the
presence of Nobel Prize winners and
Jabuti Prize finalists in their catalogs. As
demonstrated by their visibility in the
mainstream print media, “a form of
recognition that is both symbolic and
commercial” (Noél, 2012, p. 142), Fosforo,
Todavia, and, to a lesser extent, Ayiné
seem to occupy intermediate positions
between the poles of financial power and
symbolic power, as if they were following
in the footsteps of Companhia das
Letras, where one of Fosforo’s co-
founders also began her career.
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Table 1: Chronology of the publication of Annie Ernaux, Didier Eribon, and Edouard

Louis’ works in Brazil

Author Title France Publisher Brazil Publisher Delay
(years)
A. Ernaux La place 1984 Gallimard 2021 Fosforo 27
A. Ernaux Une femme 1988 Gallimard 2024 Fosforo 26
A. Ernaux Passion simple 1992 Gallimard 1994 /2023 Objetiva /Fosforo 2
A. Ernaux La honte 1997 Gallimard 2022 Fosforo 15
A. Ernaux L'événement 2000 Gallimard 2022 Fosforo 20
A. Ernaux L écriture comme un couteau 2003 Stock 2023 Fosforo 20
A. Ernaux Lusage de la photo (avec Marc Marie) 2005 Gallimard 2025 Fosforo 20
A. Ernaux Les années 2008 Gallimard 2019,/2022 Trés Estrelas/ 1
Fosforo
D. Eribon Retour 4 Reims 2009 Fayard 2020 Ayiné 11
A. Ernaux Lautre fille 2011 Nil 2023 Fosforo 12
D. Eribon La société comme verdict 2013 Fayard 2022 Ayiné 9
E. Louis En finir avec Eddy Bellegueule 2014 Seuil 2018 /2025 Tusquets /Todavia 4
A. Ernaux Regard les lumiéres, mon amour 2014 Seuil 2024 Fosforo 10
E. Louis Histoire de la violence 2016 Seuil 2020 /2026 Tusquets /Todavia 4
A. Ernaux Mémoire de fille 2016 Gallimard 2025 Fosforo 19
E. Louis Qui a tué mon pére 2018 Seuil 2023 Todavia 5
E. Louis Combats et métamorphoses dune femme 2021 Seuil 2023 Todavia 2
E. Louis Changer : méthode 2021 Seuil 2024 Todavia 3
ANNIE ERNAUX RECEIVES THE NOBEL PRIZE IN LITERATURE
A. Ernaux Le jeune homme 2022 Gallimard 2022 Fosforo 0
D. Eribon | Vie, vieillesse et mort d'une femme du peuple 2023 Flammarion 2024 Ayiné 1
E. Louis Monique sévade 2024 Seuil 2024 Todavia 0
E. Louis Leffondrement 2024 Seuil 2025 Todavia 1
D. Eribon Sociobiographie. Entretien avec Geoffroy 2025 Flammarion 2026 Ayiné 1
Huard

Source: Information taken from publishers' websites and press releases

Strategies for the creation of a lineage

The dissemination of the prize awarded
to Annie Ernaux with all of her “offspring”
is reflected in the exchanges of re-
commendations and favors that take
place within the interpersonal networks
of editors from different countries
(Bourdieu, 1999). Thus, during the Nobel
Prize ceremony in Stockholm, while the
laureate’s editors were gathered, the
British publishing house Fitzcarraldo,
which had already offered to acquire the
first book by José Henrique Bortoluci, a
Ph.D. in sociology from the University of
Michigan and a lecturer in Brazil, en-
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couraged other publishers to do the
same, thus helping ensure that O que é
meu [What is Mine] was sold to ten
foreign publishers even before its
publication in Brazil, including the Dutch
Arbeiderspers, the Swedish Norstedts,
and the Spanish Random House (Gabriel,
2023), which, like Fitzcarraldo, was
already publishing Annie Ernaux: “7hey
are interested in this type of narrative [of
a transtuge de classe] [...], but I have no
doubt that the entry of the English editor
made other editors take notice and be-
come interested in the book” (Interview

D).
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The attempt to attach the three French
and two Brazilian authors recently pu-
blished by Fosforo to a lineage that can
be traced back to Bourdieu, as argued by
a literary critic (Angiolillo, 2023), is also
evident in the editorial work shaping
their reception in the public space
through book covers, back covers, and
even the physical space of bookstores
[Figure 2]. Thus, in the promotional
material for La Place [A Man’s Place], we
read: “one of France's most important
living writers [...] who, decades later,
would serve as a declared inspiration to
major figures in global autofiction and to
leading names in French literature such
as Edouard Louis and Didier Eribon.”
Similarly, Todavia places Combats et
métamorphoses dune femme [A
Woman's Battles and Transformations]
“in a tradition which leads back to Annie
Ernaux and Didier Eribon.” While this is
not the case with Ayiné (“7 don'’t like to
use one author to sell another’)
(Interview III), Eribon nevertheless
writes blurbs for foreign editions of
Bortoluci’s book, such as the German
edition published by Aufbau, just as
Annie Ernaux does for Fitzcarraldo and
Random House.

Finally, the same logic of elevating the
debut author to the level of their
prestigious predecessors (Sapiro, 2024,
p. 67) appears in the synopsis of A boba
da corte [The Court Jester], by Tati
Bernardi, a screenwriter, podcaster, and
highly publicized columnist for Folha de
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S. Paulo, published by Fosforo: “If the
theme has already been extensively
explored by Annie Ernaux, Didier Eribon,
Fdouard Louis, and, in Brazil, by José
Bortoluci, among others, in A boba da
corte Bernardi takes the tradition of
autosociobiography even further, adding
layers of irony and humor to narratives
of class transition” Her inscription in
this lineage predates the book’s publi-
cation, as Bernardi had led reading
groups for Ernaux’s novels under the
auspices of Fosforo itself. She had also
participated, in the 2024 edition of FLIP,
in a roundtable discussion alongside
Edouard Louis, whose coverage in the
major national press helped turn the
French writer's work into a market
phenomenon in Brazil rather than

merely a niche one (Interview II).

Figure 2: Livraria da Tarde, in Sao Paulo, 10,/10,/2025.
Credit: Carolina Pulici.

If the importation of an author also
depends on book clubs and other
alternative channels for promoting
books and connecting with readers, in
Louis's case, these interactions are
amplified by his personal involvement in
promoting his work on social media, on
Brazilian television shows, and, in March
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2026, through his participation in the
Mostra Internacional de Teatro de Sao
Paulo(MITsp). Confirming the importan-
ce, for an author’s commercial success,
of their dissemination through other
cultural products beyond the book
(Florimond-Clerc and Gabrysiak, 2025),
the adaptation of Qui a tué mon pere
[Who Killed My Father], produced by the
Schaubiihne Berlin and the Théatre de la
Ville de Paris, was directed by Thomas
Ostermeier himself, who, in 2019, had
adapted Retour a Reims [Returning to
Reims] within a French context, thereby
contributing once again to the conso-
lidation of a lineage.

ESPETACULOS INTERNACIONAIS

{ D b)Y

Quem Matou Meu Pai
Qui a Tué Mon Pére

De Edouard Louis, com dire¢do de
Thomas Ostermeier | Schaubiihne

Sesc Pinheiros | 11, 12 e 13/3 as 20h

Figure 3: Edouard Louis onstage in a (new) adaptation
by Thomas Ostermeier in Sao Paulo.

Credits : MITsp and Jean-Louis Fernandez. Source :
https. /. /'www.instagram.com/p,/DVbul8aDZ2_/2img
index=2.
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Homogenization of catalogues and the
preservation of traditional cultural
import-export

Our initial results lead us to believe that
the importation of literary self-socio-
analyses into the Brazilian context of the
2020s primarily reveals the unifying and
homogenizing dynamics of the pu-
blishing market and, consequently, the
‘growing isomorphism” of catalogs
(Sapiro, 2024). Thus, in explaining why it
entered the race for the distribution
rights to Edouard Louis’s work in Brazil,
Todavia acknowledges that the affinity
between this literature and its deve-
loping catalog “obviously has to do with
this circuit, which is a well-defined
circuit of literary agents and countries
where these authors find success. [...] a
Romanian author who hasnt gone
through this circuit of literary agents
isn't just going to arrive out of nowhere
and come here. No matter how good the
book is.” (Interview II)

The assertion that the authors most
likely to be translated in Brazil are those
who fit into the circuit defined by major
anglo-american literary agents, as well as
those who have achieved success in
certain countries, reflects the reproduc-
tion of the traditional cultural import-
export dynamic between central and
peripheral nations. Thus, Fosforo descri-
bes his trips to the countries “where
literature comes from’ as a unidirectio-
nal exchange: “We go to London and


https://www.instagram.com/p/DVbul8aDZ2_/?img_index=2
https://www.instagram.com/p/DVbul8aDZ2_/?img_index=2
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Frankfurt every year; we go there to do
business. They don't come [...] with my
close friends, I say: Tm already in a bad
mood, [ve already arrived having spent
more than you, I don't even speak my
own language anymore.” (Interview I)
Likewise, the cultural and commercial
recognition of Edouard Louis in Brazil
reiterates what Pascale Casanova has
called the “subjugation of the (necessary)
inventions of the South to the preesta-
blished norms of the North” (1997, p. 88),
insofar as “much of the buzz he gene-
rates is linked to the echo he produces
among Brazilian authors who seek to
write both autofiction and fiction based
on the experience of transfuge de classe,
as is the case with Tati Bernardi, as is the
case with Bortoluci”(Interview II).

The persistence of relations of domi-
nation between nations is ultimately
expressed by the weight that approval
from central nations carries in obtaining
national prestige, as the editor of O gue
é meu [What is Mine] notes: “7The fact
that it has largely sold well abroad also
means that the Brazilian market pays
more attention to it” And this is true
even when reception in international
spaces remains, it seems, and as is often
the case for other Brazilian authors who
break through the barrier of translation,
limited: “7he fact that it has been
translated does not necessarily mean
that it has been widely read [...] there are
two barriers; the first and most difficult
one—in reality, I don't even know which
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is harder, whether getting published or
getting read.” (Interview I).
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